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Thisweek Google broke with tradition and is allowing preview and feedback on their most recent update
named Caffeine. If you search on http://www2.sandbox.google.com you can get a preview of how the

search results will change over the next few weeks and months and then provide feedback viathe link at

the bottom of the page that says ?Dissatisfied? Help usimprove.? Is this the start of Google becoming a much
more socia business? 1m wondering how accurate this feedback is ? and how many are submitting comm
ents for the sake of trying influence ?The Google?.

Big Daddy Update

This update has asimilar feel to the Big Daddy Update
released at the start of 2006 ? where they updated no
t just its algorithm but also its infrastructure ? which they announced in avery similar way.

There Google announced algorithm updates affecting predominantly how it looks at:

e URL Canonicalization
o Redirects
e Duplicate URLs

And shortly after the Big Daddy Update, Google refreshed its Supplemental Index to include sites that
were being seen as less trusted due to poor link equity. This caused problems for many webmasters as they
were suddenly seeing the majority of their sites (usually the exception was the homepage) being moved
from the main index to the supplemental. This meant their site were not appearing for general queries ? se
verely affecting traffic.

New Update ? New Rankings?

Initially it seemed that you could only view results for the US, however by adding gl=UK to the end of the
URL then it looks it?s showing updated UK results -thanks to @SharkSEO for that.

It has been reported that there are increased numbers of results from social networking sites such as
certain high-profile Facebook pages receiving a magjor boost in the rankings with Caffeine.

The Barack Obama Facebook page now ranks higher than the White House website.
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One commenter on the Google Webmaster Central blog aso noted ?1?ve noticed more Twitter pagesin th
e results with this version of Google?.

Bigger brands seem to be getting even more of a boost in more generic SERPs, for example for the
Caffeine SERP for Xlights? | am seeing Ryanair in the top spot where currently there was Skyscanner and Trav]
el Supermarket

For price related, generic term there has been some fluctuations for comparison sites. For example Travel
Supermarket has dropped out of thetop 5 for ?cheap hotels? but Last minute.com has gained a position:

Google  [wspnoss

Web 8 Show options

1. Cheap Hotels - C
hotel tal

otels desls at Late Rooms-the Hatel
e of by phone

& cheap hotels .,
rassive range thioughout the LUK,

are Hotels and Prices Cheap | wary B
Spa hotels

t hotels - cheap
with e SO0 b
%, business

| always liketo ook at the ?car insurance
? SERPsto try and get afeel for what is going on. Here we have seen some similar fluctuations as we did
when Vince was getting bedded in.

Asusudl it istoo soon to tell fully what impact this update will have but | am expecting to see even more
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emphasis being put on being adigital brand and Google increasing its understanding of where and how
brands are being talked within social networks.

What fluctuations are you seeing in results? Both in the UK and US and how do you think Google?s al
gorithm is changing?
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